Detailed Contents

Preface xi
Acknowledgments xv

About the Authors xvii

1. Qualitative Research:
Defining and Designing 1
What Is Qualitative Research? 2
Qualitative Data Types 3
Epistemological Perspectives 5
Interpretivism 5
Positivism, Post-Positivism and

Model-Dependent Realism 6

Basic Approaches in Qualitative
Research 8
Phenomenology 10
Ethnography 11
Inductive Thematic Analysis and
Grounded Theory 13
Case Study Approaches 14
Discourse and Conversation
Analysis 14
Narrative Analysis 16
Mixed Methods Approaches 16
Finding Your Focus: Research Design
Considerations 17
Establishing Research
Objectives 18
When to Use Qualitative
Methods 21
When Not to Use Qualitative
Methods 25

What Aspect(s) of Human
Experience Do I Wish to
Examine? 26
What Is My Unit of Analysis? 26
What Is the Scope of My
Research Topic? 28
How Much Structure Do I Need? 30
Summing Up 33

About This Book 35
References 36
Additional Reading 38

2. Sampling in Qualitative Research 41

What Is Sampling? 41

Selecting Whom to Sample 42
Inductive Sampling 45

Sampling Approaches 46
Census 46
Non-Probability Sampling 47
Purposive Sampling 48
Probabilistic Sampling 53
Simple Random Sample (SRS) 54
Systematic Sample 55
How Do I Choose a Sampling

Strategy? 56

Choosing Sample Sizes 58
In-Depth Interviews 58
Focus Groups 63
Participant Observation 64
Sampling in Mixed Methods

Research 66

Timing 66
Relationship Between Samples 66



Recruiting 67

Working Internationally 67
Summing Up 70
References 71
Additional Reading 73
Exercises 74

3. Participant Observation 75

What Is Participant Observation? 75
Direct Observation Versus Participant
Observation 78
Why Use Participant Observation? 80
The Role of Participant Observation
in the Research Process 82
How to Conduct Participant
Observation 84
Choosing the Research Venue(s) 85
Preparing to Enter the Field 87
Entering the Observation
Venue 89
What to Observe 91
Organizing Data 98
How Long to Stay 99
Exiting the Venue 100
Ethical and Practical Considerations 101
Informed Consent and Ethics in
Participant Observation 101
Researcher Safety 104
Legal Issues and Constraints 106
Participant Observation in International
Settings 108
Dealing With Social Limits 108
Dealing With Linguistic and Cultural
Translation Issues 109
Summing Up 109
References 110
Additional Reading 110
Exercises 111

4. In-Depth Interviews 113

What Is an In-Depth Interview? 113
An Interview Typology 114

Why Use In-Depth Interviews? 116
Exploring 117
Explaining 118
Common Types of In-Depth
Interviews 118
Phenomenological Interviews 119
Oral History 119
Case Study 120
As Part of a Larger Study 120
Recruiting Participants 121
Preparing for an Interview 123
Planning 123
Training 127
Developing an Effective
Instrument 129
Process 129
Types of Instruments 132
How Much Structure Do I Need
for My IDI Guide? 135
Types of Interview Questions 136
Phrasing Questions 141
Sequencing Questions 142
Developing Transition
Explanations 143
Conducting an In-Depth Interview 144
Where/When to Conduct
In-Depth Interviews 144
Establishing Rapport 145
General Interview Flow 147
Probing 148
Most Common In-Depth
Interview Mistakes (and
solutions) 152
Dealing With Emergent
Issues 154
Documenting the Interview 156
Use of Audio-Recording 157
Note Taking 157
Interviewing in Teams 159
Post-Interview Debrief 159
In-Depth Interview Variations 160



In-Depth Interview Outputs 162
Working Internationally 162
Translation 164
Interpretation 165

Matching Interviewers and
Interviewees 166
Building Rapport 167
Summing Up 167
References 168
Additional Reading 170
Exercises 170

5. Focus Groups 172
What Is a Focus Group? 172
Why Use Focus Groups? 173
Practical Dimensions of
Conducting Focus Groups 176
Focus Group Size 176
Incentives 178
Recruiting Participants 179
Preparing for a Focus Group 182
Timing 182
Facilities 183
Training 188
Developing an Effective
Instrument 191
Conducting a Focus Group 194
Gauging the Group 194
Setting the Tone and
Expectations 195
Probing in Focus Groups 195
Maximizing the Focus Group
Dynamic 196
Managing Different
Personalities 196
Closing out the Focus
Group 198
Most Common Focus Group
Mistakes (and solutions) 198
Documenting the Focus Group 199
Post-Event Debrief 200

Focus Group Variations 202
Telephone Focus Groups 202
Internet Focus Groups 203
Focus Group Outputs 204
Working Internationally 205
Preparing for a Cross-Cultural
or International Focus Group 205
Working With Groups in Cross-
Cultural and International
Settings 207
Interpretation and Translation in
International and Cross-Cultural
Groups 208
Summing Up 209
References 209
Additional Reading 210
Exercises 210
Appendix 5.1 211

6. Additional Qualitative
Data Collection Methods 223
Projective Techniques 224
Analysis Modes 225
Activities Appropriate for Both
In-Depth Interviews and
Focus Groups 226
Listing 226
Categorizing 228
Creating Timelines 232
Drawing and Mapping 234
Building a Collage 237
Visual Elicitation
Techniques 238
Photos 239
Objects 240
Rating and Ranking 241
Post-Event Reflection 245
Activities Best Suited for Focus
Groups 245
Delphi Method 246
Creating a Campaign 247



Activities Best Suited for Individual
Interviews 248
Laddering 248
Ethnographic Decision
Modeling 250
Document Analysis 252
Steps in Document Analysis 252
Analytic Approach to
Documents 254
Hypothesis-Driven (Confirmatory)
Document Analyses 254
Content-Driven (Exploratory)
Document Analyses 256
Working Internationally 258
Summing Up 259
References 266
Additional Reading 269
Exercises 269
Appendix 6.1 270
Appendix 6.2 273

7. Qualitative Data Management 275

What Is Data Management? 275
Why Is Data Management Important? 276
Identifying Sources and Labeling Data 278
Data Conversion 284

Transcribing 284

Translating 288
Keeping a Record of Events 292
Monitoring Data Quality and Study

Progress 293

Organizing and Storing Data 295
Archiving 297
Creating an “Audit Trail” 298
Working Internationally 299
Summing Up 301
References 302

Additional Reading 303
Exercises 303
Appendix 7.1 306
Appendix 7.2 311
Appendix 7.3 313
Appendix 7.4 314
Appendix 7.5 315

8. Ethical Dimensions of Qualitative
Research 317

Basic Ethical Principles in
Research 317
What Is Different (or not) About the Ethics
of Qualitative or Sociobehavioral
Research? 318
What Is an “Ethical” Qualitative Research
Design? 320
Do You Need to Have Your Qualitative
Study Reviewed by an IRB? 320
Are There Other Forms of Review or
Consultation You Will Need? 324
Ethical Considerations for Participant
Observation, In-Depth Interviews, and
Focus Groups 325
Informed Consent 325
Confidentiality 333
Incentives 339
Monitoring Your Research 341
Reporting Problems 342
Working Internationally 343
Summing Up 346
References 346
Additional Reading 348
Exercises 348
Appendix 8.1 350

Index 351



