Preface xiii
Acknowledgments %\“ xix
CHAPTER 1. wharis roful ;ULTURE AND WHY STUDY IT? 1
What Is Popular Culture? 2

What Are Popular Culture Texts? 1N 5

Why Study Popular Cul 7
Conducting Rhetoric ses of Popular Culture Texts 9

Step 1: Se xt and Formulating a Research Question 10

Step 2: Sel Rhetorical Perspective 10

Step 3: Examining the Text (Describe and Interpret) 11

ep 4: uating Potential Implications of the Text 15

Sam %ent Essay 16
Su@ 24

e 25

@ested Readings 26
ferences 26
EHAPTER 2. EXPANDING THE RHETORICAL TRADITION 29
The Nature of Rhetoric and Rhetorical Criticism 29
Evolution of the Rhetorical Tradition 33
Classical Period 33

Middle Ages 35
Renaissance 35

Copyright ©2018 by SAGE Publications, Inc.

This work may not be reproduced or distributed in any form or by any means without express written permission of the publisher.



18th and 19th Centuries 35

Modern Rhetoric 36

The Neo-Aristotelian Approach to Rhetorical Criticism 37
Step 1: Describing the Rhetorical Situation 37

Step 2: Interpreting the Text According to the Five Canons 39

Step 3: Evaluating the Overall Effect and Implications 42

New (Contemporary and Postmodern) Rhetorical Approaches 43
Sample Student Essay 43
Summary 49
Challenge 50
Suggested Readings 50
References 51
CHAPTER 3 e A NARRATIVE PERSPECTIVE 53
Narration 54
Narrative Rationality 54
Coherence 55
Fidelity 56
Conducting a Narrative Analysis 57
Step 1: Selecting an Appropriate Text 57

Step 2: Examining the Text (Describe and Interpret) 59

Step 3: Evaluating Potential Implications of the Text 62
Sample Student Essay 63
Summary 74
Challenge 74
Suggested Readings 74
References 75
CHAPTER 4. A"DRAMATISTIC PERSPECTIVE 77
The Dramatistic Life Cycle 78
Cluster Analysis 80
The Pentad 81
The Five Elements 82

The Ratios 82

The Motive 82
Conducting a Dramatistic Analysis 85
Step 1: Selecting an Appropriate Text 86

Step 2: Examining the Text (Describe and Interpret) 86

Step 3: Evaluating Potential Implications of the Text 87
Sample Student Essays 88
Summary 106
Challenge 106

Copyright ©2018 by SAGE Publications, Inc.
This work may not be reproduced or distributed in any form or by any means without express written permission of the publisher.



Suggested Readings 107

References 108
CHAPTER 5. A symBoLIC cONVERGENCE PERSPECTIVE 109
Thomas G. Endres, University of Northern Colorado
Fantasy Theme Analysis 110
Rhetorical Visions, Master Analogues, and Life Cycles 112
Conducting a Symbolic Convergence Analysis 114
Step 1: Selecting an Appropriate Text 114
Step 2: Examining the Text (Describe and Interpret) 115
Step 3: Evaluating Potential Implications of the Text 117
Sample Analysis 118
Sample Student Essays 119
Summary 131
Challenge 132
Suggested Readings 132
References 133
CHAPTER 6. A Neo-mARXIsT pERSBECTIVE 135
Ideology and Hegemony 137
Materialism and Economic Metaphors 138
Sites of Struggle 139
Conducting a Neo-Marxist Analysis 143
Step 1: Selecting an Appropriate Text 143
Step 2: Examining the Text (Describe and Interpret) 144
Step 3: Evaluating Potential Implications of the Text 146
Sample Student Essays 146
Summary 156
Challenge 157
Suggested Readings 157
References 158

gHAPTER 7. FEMINIST PERSPECTIVES 161

Hegemony 162
Sites of Struggle 164
Waves of Feminism 164
First-Wave Feminism 165
Second-Wave Feminism 165
Third-Wave Feminism 165
Fourth-Wave Feminism 166

Copyright ©2018 by SAGE Publications, Inc.
This work may not be reproduced or distributed in any form or by any means without express written permission of the publisher.



Feminist Perspectives 167

A Liberal Feminist Perspective 167

A Radical Feminist Perspective 168

A Marxist Feminist Perspective 172

A Cultural Feminist Perspective 174
Conducting a Feminist Analysis 175
Step 1: Selecting an Appropriate Text 175

Step 2: Examining the Text (Describe and Interpret) 176

Step 3: Evaluating Potential Implications of the Text 177
Sample Student Essays 180
Summary 195
Challenge 195
Suggested Readings 195
References 196
CHAPTER 8. & music PERSPECTIVE: THE ILLUSION,OF LIFE 199
Music as Rhetoric 200
The Illusion of Life 202
Virtual Time 203
Virtual Experience 204
Congruity and Incongruity 205
Ambiguity and Ascription 208
Music Without Lyrics 210
Conducting an Illusion of Life Analysis 210
Step 1: Selecting an Appropriate Text 210

Step 2: Examining the Text (Describe and Interpret) 212

Step 3: Evaluating the Potential Implications of the Text 212
Sample Student Essays 213
Summary 231
Challenge 231
Suggested Readings 231
References 232
CHAPTER 9. VISUAL PERSPECTIVES 235
History and Nature of Visual Communication 236
Visual Theory Perspectives 237
Gestalt Theory 237
Semiotics 240
Cognitive Theory 242
Visual Pleasure Theory 244
Psychoanalytic Theory, Scopophilia, and Narcissism 244
Fetishism, Voyeurism, and Narcissism in Visual Pleasure Theory 245

Copyright ©2018 by SAGE Publications, Inc.
This work may not be reproduced or distributed in any form or by any means without express written permission of the publisher.



Conducting a Visual Pleasure Analysis 249

Step 1: Selecting an Appropriate Text 249

Step 2: Examining the Text (Describe and Interpret) 250

Step 3: Evaluating Potential Implications of the Text 250

Sample Student Essay 250
Summary 263
Challenge 263
Suggested Readings 264
References 264
CHAPTER 10. MEDIA-CENTERED PERSPECTIVES 267
Media Ecology Theory 268

Media History Turning Points 269

Media Laws 270

Media Logic 271
Commodification 273
Amplification and Reduction 274

Social Learning Theory 275
Parasocial Relationship Theory 276
Cultivation Theory 278
Conducting an Analysis Using a Media-Centered Perspective 279

Step 1: Selecting an Appropriate Text 280

Step 2: Examining the Text (Describe and Interpret) 280

Step 3: Evaluate Potential Implications of the Text 282

Sample Student Essay 282
Summary 288
Challenge 288
Suggested Readings 289
References 289
Appendix. Writing a Popular Culture Rhetorical Essay 293
Glossary 301
Index 311
About the Author 323

Copyright ©2018 by SAGE Publications, Inc.
This work may not be reproduced or distributed in any form or by any means without express written permission of the publisher.





